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Research Objective
Why Students Opt For MBA Programme?

Scope of Research

• Factors influencing the decision to opt for a MBA programme

• Influence of signals for considering a MBA programme

• Parameters for selecting a B-School
Research Methodology
The research was conducted by interviewing the respondents personally in campus and by email service with the help of a questionnaire.

The questionnaire was designed based on the objectives mentioned above. Accordingly different sets of questions were designed to gather relevant information as per the defined objectives.

The research was adeptly sub divided to understand the factors responsible for a MBA aspirant and a MBA student. A further sub division in the MBA student category was done to collect information from a full time and a part time student. Hence effectively the research consisted of three categories of respondents namely

· A MBA Aspirant

· A Full Time MBA Student

· A Part Time MBA Student

The main purpose of the research was to understand the core factors, which are responsible for students undertaking a MBA programme. For this purpose, the main statistical tool that we used was the “Data Reduction Technique” namely “Factor Analysis”. 

In order to use this technique we drew a list of 18 probable reasons as to why students opt for MBA programme, which are henceforth referred to as variables. The respondents were required to give their response on a semantic differential scale namely “Strongly Agree” & “Strongly Disagree” for each of these 18 variables.

Besides ranking kind of questions were also included to collect data for the remaining specified objectives.

Sample Size:

The sample size as per the book Marketing Research by Mr Naresh Malhotra should be roughly five to six times the number of variables used for factor analysis (in our case 18 variables)

Hence we chose the total sample size as 93. Using stratified random sampling technique the sample was further divided into equivalent category as per the number of students available in each one and the respondents were selected at random in each category.

Hence we chose,

· 27 respondents as MBA Aspirant

· 53 respondents as Full Time MBA Students

· 13 respondents as Part Time MBA Students

Although the number of respondents in each category should be 93 instead of the one that we chose, but due to lack of time and resources we took 93 as total sample size instead of 93 in each category. The data analysis was done by taking all category responses together as well as separately to understand the variation from the limited sample size in each category as well as from the whole.

Data Analysis
The data analysis, as mentioned above, was done by taking all categories together as well as separately. Below we detail all the possible data analysis technique deployed by us on the questionnaire and corresponding results achieved thereon. (Please refer to the Questionnaire in the appendix)

I. Category – MBA Aspirants:

Chi Square Analysis:

The cross-tabulated data for Question Number 5 & 6 is as follows,

	
	
	Work Experience (Months)

	Specialization Decided Before Joining B-School
	
	0


	1 to 6
	7 to 12
	Above 12

	
	Yes
	3
	3
	0
	3

	
	No
	14
	1
	0
	3



Ho: There is no significant association between them

H1: There is a significant association between them

Analyzing The Cross Tabulated Data Using Chi Square Analysis We Get

Theoretical Value Of (2 As 5.762

Degree Of Freedom = (R-1)*(C-1) = (2-1)*(4-1) = 3

At 5% Level Of Significance Table Value Of (2 Is 7.81 

Hence we accept the null hypothesis. Thus we conclude that aspirant’s decision about which specialization to opt for is not depended upon their number of years of work experience.

To test the strength of association between the above two variables we use Cramer’s V Coefficient ie CV = Sqrt ((2/N(K-1))

Where

 N = number of observations


 K = min { number of rows, number of columns }

Therefore CV = Sqrt (5.762/(27*1)) = 0.461 which is not significant

Ranking Analysis:

For question number 9 we have,

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8

	A1
	0.0
	10.7
	19.2
	29.6
	26.9
	14.8
	0.0
	3.7

	A2
	7.4
	14.3
	11.5
	11.1
	23.1
	29.6
	3.7
	3.7

	A3
	74.1
	10.7
	11.5
	0.0
	0.0
	3.7
	3.7
	0.0

	A4
	18.5
	35.7
	3.8
	18.5
	15.4
	7.4
	0.0
	0.0

	A5
	0.0
	17.9
	23.1
	11.1
	23.1
	11.1
	7.4
	3.7

	A6
	0.0
	0.0
	7.7
	7.4
	0.0
	11.1
	33.3
	37.0

	A7
	0.0
	3.6
	3.8
	3.7
	7.7
	7.4
	33.3
	37.0

	A8
	0.0
	7.1
	19.2
	18.5
	3.8
	14.8
	18.5
	14.8


(Data are in percentages)

From the above table we conclude that while selecting a B-School the parameters considered are in the following order of importance namely

	Parameters
	Rank

	Placement
	1

	Reputation
	2

	Industry Oriented Curriculum
	3

	Infrastructure
	4

	Faculty
	5

	Exchange Programmes With Foreign University
	6

	Location
	7

	College Fee
	7


Hence if the B-School has to succeed in attracting aspirants to join the MBA programme provided by them then it should provide placements, have good reputation, have industry oriented curriculum and so on in the above order of importance. 

For question number 14 we have,

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7

	A1
	33.3
	14.8
	32.3
	7.7
	3.8
	0.0
	3.8

	A2
	7.4
	25.9
	9.7
	26.9
	11.5
	7.7
	11.5

	A3
	3.7
	11.1
	6.5
	3.8
	7.7
	38.5
	30.8

	A4
	11.1
	7.4
	9.7
	11.5
	15.4
	23.1
	23.1

	A5
	22.2
	18.5
	9.7
	30.8
	15.4
	3.8
	0.0

	A6
	0.0
	3.7
	9.7
	7.7
	38.5
	26.9
	15.4

	A7
	22.2
	18.5
	22.6
	11.5
	7.7
	0.0
	15.4


(Data are in percentages)

From the table given above we conclude that while short-listing B-Schools the factors that influence the decision are as following in their order of importance

	Factors
	Rank

	Career Fair
	1

	Articles In Newspaper
	2

	Prominent Personalities From The Industry Associated With The Management Institute
	3

	Course Content
	4

	Brochure
	5

	Advertisements
	6

	Counseling
	7


Hence to make the aspirants aware of a B-School name and its programme’s, the best strategy would be to make that B-School to participate in career fair, have articles about the B-School in the newspaper, associate the B-School with some Prominent Personalities from the industry and so on in the above order of importance.

Factor Analysis:

The 18 statements used for factor analysis were analyzed using SPSS Package to arrived at the key factors that determine why would an aspirant opt for a MBA programme. 
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From the above test for goodness of fit we conclude that although KMO test is having value < 0.5 but Bartlett’s Test is having significance value < 0.05 hence we reject the null hypothesis. Also total variance explained is 78.942 which is quite good.

Also from the rotated component matrix following are the important factors, which were derived based on the component values for each factors i.e. selecting those components which have values closed to 1 for each factors with no component repeated for other factors. 

Factor 1 : Opportunity With Knowledge
Components :

1) To get the overview of various functionalities of businesses 

2) It improves the chances of getting better marriage proposals from affluent families 

3) My brother/sister/friend/neighbor did it so I am doing it 

Factor 2 : Thrive For Easy Power
Components :

1) It gives the ability to manage a company rather than being managed by the company 

2) It provides an easy entry into the corporate world 

Factor 3 : Long Term Career Prospects
Components :

1) It helps to climb the corporate ladder 

2) It will equip me to face/take on challenges of the corporate world 

3) Having a MBA tag is more important in today’s corporate world

Factor 4 : To Be In Sync With The Current Industry Trend
Components :

1) It is the hottest degree

2) You don’t want to be left out by not doing it

3) It is better than sitting at home

Factor 5 : Social Status With Expertise
Components :

1) To gain expertise in my desired specialization

2) It enhances your social status

Factor 6 : Flying Start To The Career
Components :

1) It provides good starting salary/pay package

2) It provides better overseas job opportunities

Analysis For Question Number 11, 12 & 13:

The mean score for question number 11, 12 & 13 is 4.55, 2.40 & 5.03 respectively. 

(1 – strongly disagree & 7 – strongly agree)

Hence aspirants feel that,

a) MBA programme’s offered by reputed Indian B-School’s are at par with those offered by reputed foreign B-School’s

b) Intensive advertisements by the management institutes do not implies good quality education

c) The B-school ratings provided by independent sources largely influence their selection for a B-school

Hence it’s very important for a B-School to be amongst the best in the industry and that too it should be rated by a credible rating organization or procedure.

II. Category – Full Time MBA Students:

Chi Square Analysis:

The cross-tabulated data for Question Number 5 & 6 is as follows,

	
	
	Work Experience (Months)

	Specialization Decided Before Joining B-School
	
	0


	1 to 6
	7 to 12
	Above 12

	
	Yes
	17
	11
	6
	8

	
	No
	5
	2
	1
	1



Ho: There is no significant association between them

H1: There is a significant association between them

Analyzing The Cross Tabulated Data Using Chi Square Analysis We Get

Theoretical Value Of (2 As 0.755

Degree Of Freedom = (R-1)*(C-1) = (2-1)*(4-1) = 3

At 5% Level Of Significance Table Value Of (2 Is 7.81 

Hence we accept the null hypothesis. Thus we conclude that full time students decision about which specialization to opt for was not depended upon the number of years of work experience they had.

To test the strength of association between the above two variables we use Cramer’s V Coefficient ie CV = Sqrt ((2/N(K-1))

Therefore CV = Sqrt (0.755/(53*1)) = 0.0142 which is not significant

Ranking Analysis:

For question number 9 we have,

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8

	A1
	0.0
	5.6
	18.2
	22.2
	21.8
	17.6
	7.7
	6.1

	A2
	20.4
	16.7
	32.7
	13.0
	9.1
	2.0
	3.8
	0.0

	A3
	46.3
	29.6
	18.2
	1.9
	1.8
	0.0
	0.0
	0.0

	A4
	18.5
	33.3
	12.7
	27.8
	0.0
	3.9
	0.0
	2.0

	A5
	13.0
	11.1
	10.9
	20.4
	25.5
	13.7
	3.8
	0.0

	A6
	1.9
	0.0
	0.0
	1.9
	14.5
	23.5
	38.5
	22.4

	A7
	0.0
	3.7
	1.8
	7.4
	14.5
	19.6
	30.8
	24.5

	A8
	0.0
	0.0
	5.5
	5.6
	12.7
	19.6
	15.4
	44.9


 (Data are in percentages)

From the above table we conclude that while selecting a B-School the parameters considered by the full time students were in the following order of importance namely

	Parameters
	Rank

	Placement
	1

	Reputation
	2

	Faculty
	3

	Infrastructure
	4

	Industry Oriented Curriculum
	5

	Location
	6

	College Fee
	7

	Exchange Programmes With Foreign University
	8


Hence full time students had different importance for mentioned parameters to select the B-School. With placement and reputation being considered by both the aspirants and the full time students as the most important parameter, other parameters differed may be due to the exposure to the management studies. For example the full time student considers faculty third most important parameter, the aspirants gave fifth rank for the same parameter. 

For question number 14 we have,

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7

	A1
	13.5
	5.8
	13.2
	13.0
	15.1
	17.6
	22.4

	A2
	15.4
	17.3
	20.8
	20.4
	11.3
	11.8
	0.0

	A3
	7.7
	15.4
	9.4
	14.8
	18.9
	15.7
	18.4

	A4
	17.3
	17.3
	15.1
	20.4
	13.2
	11.8
	6.1

	A5
	25.0
	23.1
	15.1
	18.5
	3.8
	13.7
	0.0

	A6
	3.8
	11.5
	11.3
	5.6
	26.4
	17.6
	24.5

	A7
	17.3
	9.6
	15.1
	7.4
	11.3
	11.8
	28.6


 (Data are in percentages)

From the above table we conclude that while short-listing B-Schools the factors that influenced the full time students decision were as below in their order of importance

	Factors
	Rank

	Course Content
	1

	Counseling
	2

	Articles In Newspaper
	3

	Advertisements
	4

	Brochure
	5

	Career Fair
	6

	Prominent Personalities Associated With The Management Institute
	7


Hence again the experience in the management studies shows the difference in the factors considered for short listing a B-School with course content considered most important by the full time students as opposed to fourth rank given by the aspirants. We also see major changes in the factor preferences for collecting the information for management institutes and courses by both the groups. Hence we may deduce a hypothesis that the preference for the factors influencing the decision to short list a B-School changes after joining the management institute.

Factor Analysis:

The 18 statements used for factor analysis were analyzed using SPSS Package to arrived at the key factors that determined why a full time student had opted for a MBA programme. 
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From the above test for goodness of fit we conclude that both the KMO test as well as Bartlett’s Test are having values > 0.5 and < 0.05 respectively the null hypothesis will have to be rejected. Also total variance explained is 72.89 which is again quite good.

Also from the rotated component matrix following are the important factors, which were derived based on the component values for each factors i.e. selecting those components which have values closed to 1 for each factors with no component repeated for other factors. 

Factor 1 : Power With Knowledge
Components :

1) To get the overview of various functionalities of businesses 

2) It gives the ability to manage a company rather than being managed by the company

Factor 2 : Flying Start To The Career
Components :

1) It provides good starting salary/pay package

2) It is the hottest degree

3) It provides better overseas job opportunities

Factor 3 : Good Marriage Prospects
Components :

1) Family members insisted me to do so

2) It enhances your social status

3) It improves the chances of getting better marriage proposals from 

affluent families

Factor 4 : Motive To Compete
Components :

1) It will equip me to face/take on challenges of the corporate world

2) It provides an easy entry into the corporate world

Factor 5 : Gain Specialized Expertise
Components :

1) To gain expertise in my desired specialization

Factor 6 : To Be In Sync With The Current Industry Trend

Components :

1) You don’t want to be left out by not doing it

2) My brother/sister/friend/neighbor did it so I am doing it

3) It is better than sitting at home

Factor 7 : Fear Of Losing An Easy Opportunity
Components :

1) Having a MBA tag is more important in today’s corporate world

2) It is the easiest degree one can get

Hence we get 7 factors for full time MBA student as compared to 6 factors for an aspirant. Even here we see a difference in the make up of the different factors in both the group like full time MBA student is more focus than an MBA aspirant

Analysis For Question Number 11, 12 & 13:

The mean score for question number 11, 12 & 13 is 4.48, 3.37 & 4.92 respectively. 

(1 – strongly disagree & 7 – strongly agree)

Hence full time MBA students feel that,

a) MBA programme’s offered by reputed Indian B-School’s are at par with those offered by reputed foreign B-School’s

b) Intensive advertisements by the management institutes do not implies good quality education

c) The B-school ratings provided by independent sources largely influenced their selection for a B-school

In this case the findings from both the groups matched to an extent with little variation in the means of the two groups.

III. Category – Part Time MBA Students:

Chi Square Analysis:

The cross-tabulated data for Question Number 5 & 6 is as follows,

	
	
	Work Experience (Years)

	Specialization Decided Before Joining B-School
	
	0


	1 to 5
	6 to 10
	Above 10

	
	Yes
	0
	7
	      4
	2

	
	No
	0
	0
	0
	0



Ho: There is no significant association between them

H1: There is a significant association between them

Analyzing The Cross Tabulated Data Using Chi Square Analysis We Get

Theoretical Value Of (2 As 0

Degree Of Freedom = (R-1)*(C-1) = (2-1)*(4-1) = 3

At 5% Level Of Significance Table Value Of (2 Is 7.81 

Hence we accept the null hypothesis. Thus we conclude that part time student’s decision about which specialization to opt for is not depended upon the number of years of work experience they have.

To test the strength of association between the above two variables we use Cramer’s V Coefficient i.e. CV = Sqrt ((2/N(K-1))

Therefore CV = Sqrt (0/(13*1)) = 0 which is not significant

Ranking Analysis:

For question number 9 we have,

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8

	A1
	8.7
	17.6
	11.1
	9.1
	27.3
	18.2
	9.1
	0.0

	A2
	4.3
	41.2
	11.1
	36.4
	0.0
	0.0
	0.0
	0.0

	A3
	4.3
	11.8
	22.2
	9.1
	27.3
	18.2
	9.1
	9.1

	A4
	21.7
	11.8
	44.4
	18.2
	0.0
	0.0
	0.0
	0.0

	A5
	26.1
	5.9
	0.0
	9.1
	18.2
	18.2
	0.0
	9.1

	A6
	21.7
	0.0
	0.0
	9.1
	27.3
	9.1
	9.1
	18.2

	A7
	8.7
	5.9
	11.1
	9.1
	0.0
	18.2
	36.4
	18.2

	A8
	4.3
	5.9
	0.0
	0.0
	0.0
	18.2
	36.4
	45.5


 (Data are in percentages)

From the above table we conclude that while selecting a B-School the parameters considered by the part time students were in the following order of importance namely

	Parameters
	Rank

	Industry Oriented Curriculum
	1

	Faculty
	2

	Reputation
	3

	Infrastructure
	4

	Location
	4

	College Fee
	4

	Placement
	5

	Exchange Programmes With Foreign University
	6


The industry exposure possessed by the part time students (average work experience of 5 years) could be one of the reasons why they feel that an industry oriented curriculum is so important for them. Also a distinct difference between the part time students and full time students as well as aspirants is that they considered placement as fifth most important parameter while the later two categories ranked it as first showing the intention of the categories to do a MBA programme. Hence to attract people from the industry to opt for part time MBA programme, a B-School should have an updated industry oriented curriculum with excellent faculties from the industry with college fee being a critical factor since not all the part time students are funded by the company where they are working currently.

For question number 14 we have,

From the table below we conclude that while short-listing B-Schools the factors that influenced the part time students decision were as below in their order of importance

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7

	A1
	7.7
	14.3
	9.1
	22.2
	0.0
	15.4
	30.0

	A2
	23.1
	0.0
	18.2
	22.2
	20.0
	20.0
	0.0

	A3
	23.1
	28.6
	18.2
	0.0
	0.0
	20.0
	0.0

	A4
	0.0
	21.4
	27.3
	22.2
	30.0
	0.0
	0.0

	A5
	30.8
	14.3
	0.0
	22.2
	10.0
	10.0
	10.0

	A6
	7.7
	7.1
	18.2
	0.0
	30.0
	0.0
	40.0

	A7
	7.7
	14.3
	9.1
	11.1
	10.0
	30.0
	20.0


 (Data are in percentages)

	Factors
	Rank

	Course Content
	1

	Advertisements
	2

	Counseling
	3

	Articles In Newspaper
	4

	Career Fair
	4

	Brochure
	5

	Prominent Personalities Associated With The Management Institute
	6


Just like full time MBA students, even part time MBA students considered course content as the most important factor for short-listing a B-School. Hence to make industry people aware of a B-School and the part time programme’s offered by it one should advertise more on updated course content.

Factor Analysis:

The 18 statements used for factor analysis were analyzed using SPSS Package to arrived at the key factors that determined why a part time student had opted for a MBA programme. 

Also from the rotated component matrix following are the important factors, which were derived based on the component values for each factors i.e. selecting those components which have values closed to 1 for each factors with no component repeated for other factors. Also total variance explained is 84.38 which is every good.

Factor 1 : Thrive For Opportunity & Power 

Components :

1) It is the hottest degree 

2) It helps to climb the corporate ladder

3) You don’t want to be left out by not doing it

4) It provides better overseas job opportunities

5) To be an Entrepreneur

6) It gives the ability to manage a company rather than being managed by the company

Factor 2 : Good Marriage Prospects

Components :

1) It enhances your social status 

2) It improves the chances of getting better marriage proposals from affluent families

3) Family members insisted me to do so

Factor 3 : Beat The Competition

Components :

1) It provides good starting salary/pay package 

2) It provides an easy entry into the corporate world

3) To gain expertise in my desired specialization

Factor 4 : Fear Of Losing An Easy Opportunity

Components :

1) Having a MBA tag is more important in today’s corporate world

2) It is the easiest degree one can get

3) My brother/sister/friend/neighbor did it so I am doing it

Factor 5 : Gain Knowledge

Components :

1) To get the overview of various functionalities of businesses 

Hence we get 5 factors for part time MBA student as compared to 7 factors for a full time MBA student & 6 factors for an aspirant. 

Analysis For Question Number 11, 12 & 13:

The mean score for question number 11, 12 & 13 is 4, 3.3 & 5 respectively. 

(1 – strongly disagree & 7 – strongly agree)

Hence part time MBA students feel that,

1) MBA programme’s offered by reputed Indian B-School’s are at par with those offered by reputed foreign B-School’s

2) Intensive advertisements by the management institutes do not implies good quality education

3) The B-school ratings provided by independent sources largely influenced their selection for a B-school

Even here the conclusions derived are same like those from full time MBA students & aspirants.

IV. All Categories Combined:

Ranking Analysis:

For question number 9 we have, (Data are in percentages)

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8

	A1
	1.9
	9.1
	17.8
	22.8
	23.9
	16.9
	5.6
	4.6

	A2
	13.5
	20.2
	24.4
	15.2
	12.0
	10.1
	3.3
	1.1

	A3
	44.2
	21.2
	16.7
	2.2
	4.3
	3.4
	2.2
	1.1

	A4
	19.2
	30.3
	13.3
	23.9
	4.3
	4.5
	0.0
	1.1

	A5
	12.5
	12.1
	13.3
	16.3
	23.9
	13.5
	4.4
	2.3

	A6
	5.8
	0.0
	2.2
	4.3
	12.0
	18.0
	33.3
	26.4

	A7
	1.9
	4.0
	3.3
	6.5
	10.9
	15.7
	32.2
	27.6

	A8
	1.0
	3.0
	8.9
	8.7
	8.7
	18.0
	18.9
	35.6


	Parameters
	Rank

	Placement
	1

	Reputation
	2

	Faculty
	3

	Infrastructure
	4

	Industry Oriented Curriculum
	5

	Location
	6

	Exchange Programmes With Foreign University
	6

	College Fee
	7


From the above table we conclude that while selecting a B-School the parameters considered by the part time students were in the above order of importance. 

Hence in general, a person planning to undergo or currently undergoing a MBA programme considers placement as the most important parameter for selecting a B-School. 

For question number 14 we have,

From the table below we conclude that while short-listing B-Schools the factors that influenced the part time students decision were as below in their order of importance

	
	R1
	R2
	R3
	R4
	R5
	R6
	R7

	A1
	18.5
	9.7
	18.9
	12.4
	10.1
	12.6
	17.6

	A2
	14.1
	17.2
	16.8
	22.5
	12.4
	11.5
	3.5

	A3
	8.7
	16.1
	9.5
	10.1
	13.5
	23.0
	20.0

	A4
	13.0
	15.1
	14.7
	18.0
	15.7
	13.8
	10.6

	A5
	25.0
	20.4
	11.6
	22.5
	7.9
	10.3
	1.2

	A6
	3.3
	8.6
	11.6
	5.6
	30.3
	18.4
	23.5

	A7
	17.4
	12.9
	16.8
	9.0
	10.1
	10.3
	23.5


 (Data are in percentages)

	Factors
	Rank

	Course Content
	1

	Articles In Newspaper
	2

	Career Fair
	3

	Counseling
	4

	Brochure
	5

	Advertisements
	6

	Prominent Personalities Associated With The Management Institute
	7


Course content is considered to be the most important factor for short-listing a B-School by both the aspirants as well as the MBA students.

Factor Analysis:

The 18 statements used for factor analysis were analyzed using SPSS Package to arrived at the key factors that determined why a student had opted for a MBA programme. 

From the test for goodness of fit we conclude that both the KMO test as well as Bartlett’s Test are having values > 0.5 and < 0.05 respectively the null hypothesis will have to be rejected.
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Also total variance explained is 65.35 which is fairly good.

Factor 1 : Power With Knowledge

Components :

1) To be an Entrepreneur

2) It gives the ability to manage a company rather than being managed by the company

3) To get the overview of various functionalities of businesses

Factor 2 : Competition

Components :

1) It will equip me to face/take on challenges of the corporate world

2) Having a MBA tag is more important in today’s corporate world

Factor 3 : Flying Start To The Career

Components :

1) It provides good starting salary/pay package 

2) It provides better overseas job opportunities

Factor 4 : Fear Of Losing Good Opportunities

Components :

1) It is the hottest degree

2) You don’t want to be left out by not doing it

Factor 5 : Added Qualification

Components :

1) Family members insisted me to do so

2) It is better than sitting at home

3) It is the easiest degree one can get

Factor 6 : Social Status With Expertise

Components :

1) To gain expertise in my desired specialization

2) It enhances your social status

Hence in totality we get 6 factors that influences students to opt for a MBA programme.

Analysis For Question Number 11, 12 & 13:

The mean score for question number 11, 12 & 13 is 4.4, 3.1 & 4.9 respectively. 

(1 – strongly disagree & 7 – strongly agree). Even here the conclusions derived are same like those from part time & full time MBA students & aspirants.

Below is the summary of al l the factors for different categories mentioned above

	
	MBA Aspirants
	Full Time MBA Student
	Part Time MBA Student
	Categories Combined

	Factor 1
	Opportunity With Knowledge
	Power With Knowledge
	Thrive For Opportunity & Power
	Power With Knowledge

	Factor 2
	Thrive For Easy Power
	Motive To Compete
	Beat The Competition
	Competition

	Factor 3
	Long Term Career Prospects
	Good Marriage Prospects
	Good Marriage Prospects
	Added Qualification

	Factor 4
	To Be In Sync With The Current Industry Trend
	To Be In Sync With The Current Industry Trend
	Fear Of Losing An Easy Opportunity
	Fear Of Losing Good Opportunities

	Factor 5
	Social Status With Expertise
	Gain Specialized Expertise
	Gain Knowledge
	Social Status With Expertise

	Factor 6
	Flying Start To The Career
	Flying Start To The Career
	---
	Flying Start To The Career

	Factor 7
	---


	Fear Of Losing An Easy Opportunity
	---
	---


Appendix

(Please Tick ( Wherever Applicable)

1) What is the first thing that comes to your mind when you hear “Entrance Exam”?

__________________________________________________________

2) You are a:       

· MBA Student 

· MBA Aspirant

(If your answer is MBA Aspirant then please go to Question Number 5)

3) The MBA programme is 

· Full Time

· Part Time

4) You are studying in

· First Year

· Second Year

· Third Year

5) You have ___________ month(s)/year(s) of Work Experience

6) You have/had decided about the specialization (Marketing / Finance / HR / Operations / Systems) before joining the B-School

· Yes

· No

7) Do you have a family business? 

· Yes

· No

(If your answer is No then please go to Question Number 9)

8) Do you intend to join your family business after completing the MBA programme?

· Yes

·  No

9) Rank the following parameters in the order of importance while selecting a “B-School” (1-highest, 2-next highest and so on)

	Parameters
	Rank

	Infrastructure
	

	Faculty
	

	Placement
	

	Reputation
	

	Industry Oriented Curriculum
	

	Location
	

	College Fee
	

	Exchange Programmes With Foreign University
	


(For the following question rate your response by ticking appropriate 

blank space)

10) You are aspiring/opted for a MBA programme because:

a) It provides good starting salary/pay package

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


b) My brother/sister/friend/neighbor did it so I am doing it

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


c) It is the hottest degree 

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


d) It helps to climb the corporate ladder

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


e) You don’t want to be left out by not doing it

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


f) It provides better overseas job opportunities

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


g) Family members insisted me to do so

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


h) To get the overview of various functionalities of businesses

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


i) It is better than sitting at home

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


j) To be an Entrepreneur

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


k) It gives the ability to manage a company rather than being managed by the company

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


l) It provides an easy entry into the corporate world

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


m) It improves the chances of getting better marriage proposals from  affluent families

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


n) It will equip me to face/take on challenges of the corporate world

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


o) To gain expertise in my desired specialization

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


p) It enhances your social status

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


q) Having a MBA tag is more important in today’s corporate world

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


r) It is the easiest degree one can get

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


11) According to you MBA programme’s offered by reputed Indian 

          B-school’s are better than those offered by reputed Foreign B-school’s

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


12) According to you Intensive advertisements by the Management 

Institutes implies good quality education 

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


13) The B-school ratings provided by independent sources influence your 

           selection for a B-school

	Strongly Agree
	____
	____
	____
	____
	____
	____
	____
	Strongly Disagree


14) Rank the following factors in the order of importance that influenced 

          your decision in short listing B-schools (1-highest, 2-next highest and 

          so on)

	Factors
	Rank

	Career Fair
	

	Articles In Newspaper
	

	Advertisements
	

	Counseling
	

	Course Content
	

	Brochure
	

	Prominent Personalities Associated With The Management Institute
	


Demographics:

Age : _______ years           

Gender :    (  Male       ( Female

Marital Status :     ( Single      ( Married

Prior Educational Qualification : 

	( BCOM
	( BSc
	( BA
	( BMS
	( BBA

	( BE
	( CA
	( LLB
	( BBM
	( PG

	( Others:_________________________________________________
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